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We have half a century of history
In-which we have built the most solid

and reliable educational organization
In Peru and Latin America.




Today, the educational
model of Universidad San
lgnacio de Loyola has
crossed borders and is
known in every continent,
thanks to the performance
of our graduates and to the
academic and work
exchange programs in which
USIL students participate.”

Raul Diez Canseco Terry
Former Vice President of Peru,
Founder and President of
Universidad San Ignacio de Loyola.




Luciana de la Fuente, MBA
Executive President of
USIL Corporation
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MEET OUR
UNIVERSITIES

WE PREPARE PROFESSIONALS
FOR THE MODERN WORLD

UNIVERSIDAD
SAN IGNACIO
DE LOYOLA

SAN IGNACIO
UNIVERSITY
MIAMI, USA

Universidad San Ignacio de Loyola

PARAGUAY




Our Mission

To train competent and entrepreneurial
porofessionals, who are socially responsible and
fully capable of performing in both, the
domestic and international markets.



Our Vision

To be a leader in theltrainiB@ROR| high-guality
ethical professionals, agcordifig to&'national and
interpational standards.
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OUR
PILLARS

Universidad San Ignacio de Loyola possesses four
main institutional pillars upon which its
philosophical approach is based: a lifestyle that at
all levels of education and in all its projects seeks
to Foster the development of entrepreneurs
capable of achieving personal progress in a
global level, in a socially responsable manner,
contributing through a range of activities to the
national development of a modern Peru able to
participate with confidence and dynamism in the
global economy.

OUR TEACHING
RELIES ON
FOUR BASIC PILLARS

ENTREPRENEURSHIP

We nurture an entrepreneurial culture,
built on a solid ethical and moral basis,
which promotes innovation, leadership,
competitiveness and the creation of
values, and enables students to identify
and make the most of Dbusiness
opportunities.

SOCIAL
RESPONSIBILITY

We are committed to contributing to
social development and to improving
the quality of life of people, by raising
awareness and sensitivity among our
students about their responsibilities as
citizens, with the am to overcome
inequality, fight extreme poverty and
promote social inclusion.



@ RESEARCH AND

DEVELOPMENT

In every country where we are present, we
are committed to the inclusive and
sustainable national development
through an educational model that
prioritizes research and technological

innovation in  the different fields of
knowledge and its transfer to society.

GLOBALIZATION

Our global approach enables our
students to perform effectively and
efficiently anywhere in the world. Our
corporate presence in several countries and
the bilingual nature of our institution allow
our organization to offer an educational
model with a global vision, with the highest
international standards.
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CHINA

PARAGUAY

USA | Paraguay | Peru: Lima and Cusco

Representative offices for international alliances: China | Europe
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LIVE THE EXPERIENCE

STUDY IN PERU

NAZCA LINES. ICA - PERU

(100 - 800 A.C)

One of the World Heritage
sites of humanity declared
by UNESCO.

THE MANU
NATIONALPARK
1, 909 800 hectares.

World record in diversity of
amphibians and reptiles,
among other species.

BEST CULINARY
DESTINATION IN THE
WORLD.

Elected 5 consecutive

years as the “Best Culinary

Destination in the World”
by World Travel Award.

CARAL , THE SACRED CITY
(3000 y 1800 B.C)

Caral is the oldest
archaeological complex in
America. Called “The cradle of
civilization in South America”



NEW WONDER -

OF THE MR Y@< B

declared by UNESCO



IMA

THE EXPERIENC 'ﬁ




STUDY IN KIMA
The city of the kings

Lima has a thousand faces, but its past predominates with its colonial
mansions, convents, squares and monuments, symbols of its old and
noble tradition. Also called the City of Kings. It has a history in each of
its streets. Lima was the capital of the Viceroyalty of Peru and the
largest and most important city in South America.

Lima currently has:

= More than 500 top restaurants

= More than 10,000,000 in habitants, 43 districts
= 1140,646.8 km? approx. of coastline

= Has 23 of the 29 micro-climates in the world



STUDY IN
LIMA - PERU

B More than 20,000 students
m 8 faculties in 3 campuses
® 30 professional careers

= Bilingual curriculum with more than
110 courses in English

® Volunteering and social responsibility
activities

m Extracurricular activities:
Artistic, cultural and sports

B Entrepreneurship oriented programs




MEET OUR

Entrepreneurship and Business Development

PROFESSIONAL ccononics rogram

Economics and Finance Program

Economics and International Business Program
CARRE E Rs Corporate Environmental Management Program

International Business Program

Marketing Program

COLLEGE OF ENGINEERING

» Agro-industrial Engineering and Agribusiness Program Law Program

» Industrial and Commercial Engineering Program International Relations Program
» Information Systems Engineering Program

» Civil Engineering Program

» Business Engineering Program ACADEMIC CALENDAR

» Food Industry Engineering Program

» Logistics and Transportation Engineering Program PROGRAM START END

» Environmental Engineering Program Semester 1 March July

» Construction Engineering Machinery Program (new)

» Water Engineering Program (new) Semester 2 August December

» Mechanical Engineering Program (new)

COLLEGE OF EDUCATION

» Early Childhood Education Program
ESTIMATED COST OF LIVING

COLLEGE OF HOSPITALITY MANAGEMENT,

TOURISM ADMINISTRATION AND GASTRONOMY s B e USD$600/month
» Tourism Administration Program Public Transportation USD$2/day
» Hospitality Management Program Books Digital*
» Culinary Arts Program
» Gastronomy and Restaurant Management Program Meals USD$7-USD$10/day

Total Estimated USD$550-USD$1000/month

COLLEGE OF HEALTH SCIENCES

» Nutrition and Dietetics Program
»Health Administration Program

*Some classes might require books.

COLLEGE OF HUMANITIES

» Art and Design Program
» Communications Program
» Psychology Program

» Music Program (new)

O SCAN HERE

Find out more about our
professional programs.

=
£

® www.usil.edu.pe X international@usil.edu.pe

COLLEGE OF ARCHITECTURE
» Architecture and Urban Planning Program



EXTRACURRICULAR
ACTIVITIES

Studies are complemented by sports, artistic
and cultural activities designed to improve the
quality of life of our university community.

SPORTS

Soccer, rugby, voleyball, basket, karate, tackwondo,
table tennis, futsal and much more!
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WE ARE NATIONAL
. CHAMPIONS IN JUDO
¥ AND VOLLEYBALL!

ARTISTIC ACTIVITIES

DANCE

Salsa and Bachata
Modern Dance
Afro-Peruvian Dance
Marinera

MUSIC

Symphonic Orchestra
Peruvian Music
Ensamble

ARTS
Painting
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MEETQURMr
- COURSES | ;-
IN ENGLISH "

b

» Consultancy

» International Law

» Human Development

» Turistic Development

» Marketing Address (Taught in English)
» Turistic Marketing Direction

» Ecoefficiency in Hospitality Operations
» General Economy

» Global Economy

» E-marketing

» English Composition |

» English Composition Il

» English for Business

» English for Engineering

» English for Hospitality and Tourism

» English Vocabulary

» Entrepreneurship

» Environmental Sciences

» Managerial Strategies

» Ethics

» International Cooperation Projects Evaluation
» Public Finances

» Industrial Projects Formulation and Evaluation
» External Photography

» Proyects Management Fundaments

» Hospitality Industry Fundaments

» Garde Manger

» General Biology

» General Psychology

» Marketing Management

» Marketing Capstone

» Marketing of Food and Beverages
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Quality Management

Business Management

Innovation and Continuous Improvement Management
Management of Projects for Engineering
Projects Management: Business Case
Human Talent Management

Global Business Strategy

Global Management Skills

Global Understanding Seminar
Highway Engineering

History of Art Il

History of Design

Hospitality Managerial Accounting
Hospitality Marketing

Human Resource Management
Economic Engineering

Legal English

International Business Capstone
International Current Business Practices
International Finance

International Freight and Insurance
International Human Resources
International Marketing

International Operations
International Trade I: Imports and Exports
Introduction to Psycotherapy
Introduction to Social Sciences
Introduction to Wines

Introduction to American Literature
Introduction to British Literature
Leadership and Communication
Macroeconomy and Business

Post Harvest Management I
Instruments and Machines

Quality and Services Management
Hospitality Strategic Management
Business Management

Advanced Listening and Speaking
Advanced Reading and Writing
Food, Culture and Gastronomy
Argumentation and Debate

Legal Bases

Business Capstone

Software and Systems Quality
Channels and Marketing Distribution
European Cuisine |

European Cuisine Il

International Comunication

Political Comunication

» Global Marketing

» Marketing Hotelero

» Industrial Marketing and B2B

» Marketing Management

» Financial Markets

» Microeconomy

» Comercial Leadership and Negotiation
» Orientation and Family Counseling

» Peruvian Economy

» Planning and Control of Operations

» Planning and Marketing Direction

» Planning and Strategic Management

» Planning and Urban Management

» Project Management

» Promotion and Integrated Marketing Communications
» Globalized Projects

» Communication Psychology

» Public Speaking

» National Reality and Globalization

» Restaurant Management

» Informatic Security

» Marketing Services

» Strategic Hospitality Management

» Strategic Management

» Workshop of Integration and Certification of Projects
» Teaching English as Second Language: Methods & S. |
» Negociacion Techniques

» Emergent Technologies

» Monetary Theory

» Transportation Engineering

» Gastronomic Tourism

» Writing for Engineering
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ME ET Q U R DOCTORAL PROGRAMS
. » Doctorate in Education

term: 36 months | start: May

» Doctorate in Administration
term: 36 months |  start: November

» Doctorate in Nutrition

term: 36 months | start: November
» Doctorate in Law
&m OG RAMS = _ term: 36 months |  start: November
| - _'"———::—--'_.__;_:'-::_‘_____ . TRl
— ! — — MBA BUSINESS SCHOOL

M

MBA UQAM - Canada

—T == X

term: 20 months |  start: August
» MBA Executive
term: 20 months |  starts: April and August
» MBA Dual Degree International Business - USA
term: 24 months | start: June
» MBA Dual Degree Human Capital Management - USA
term: 24 months | start: October
» MBA in Marketing Management ESIC - Spain
term: 20 months | starts: May and September
» MCE Projects
term: 20 months |  start: June
» MCE Finance
term: 20 months | start: September
MASTER’S DEGREE PROGRAMS
» Master’s Degree in Nutrition
term: 20 months | start: May and September
» Master’s Degree in Education - Teaching Higher Education
term: 12 months | start: February, May and September
» Master’s Degree in Education- Education Management
term: 12 months | start: February, May and September
» Master’s Degree in Social and Strategic Design
term: 20 months |  start: April
» Master’s Degree in Graphic Design
term: 20 months | start: April
» Master’s Degree in Art History and Peruvian Design
term: 20 months |  start: August
» Master’s Degree in Public Affaires
term: 20 months | start: May and September
» Master’s Degree in Corporate Law
term: 20 months | start: May and September

>,

M

Master’s Degree in Supply Chain Management
term: 20 months |  start: August



SCHOOL OF
CULINARY ARTS







[@; SCHOOL OF

CULINARY ARTS

Our school and teaching
staff are certified by the
American Culinary
Federation (ACF), the most
prestigious culinary
accreditation institution in
the United States.

The USIL SCHOOL OF CULINARY ARTS is more than a cooking school
because it is responsible for training chefs by combining practical and
demonstrative classes with an education in business management.

It has a teaching staff composed of Peruvian and foreign chefs of
recognized and successful career.

It is the only school in Peru that has the ServSafe certification, which
guarantees the safety of food from its reception and storage to its
preparation and service.

[
—
b Certified by the most
ﬁ.' ACF prestigious culinary
/',.——7.)/",“\' institution in the
Ameni can Culimary Federation United States.




PERU, A UNIQUE
CULINARY DESTINATION

= Fourth-time chosen as the culinary leader
at the World Travel Awards since 2016.

= Peruvian gastronomy has been awarded as
Cultural Heritage of the Americas by the
Organization of American States (OAS).

= Selected as "Destination of the Year” by
Food and Travel Magazine - England.

= Three of its restaurants are ranked as the
best in the world according to Restaurant
Magazine.




OUR CAMPUS

HAS THE BEST
INFRASTRUCTURE
AND IS ONE OF

THE MOST IMPORTANT

IN THE REGION DISCOVER OUR

PROGRAMS

s 10,600m2 hospitality management, tourism
and gastronomy campus
® Culinary Arts and Restaurant

= The largest hospitality management Management Degree
campus in the country

term: 4 months | start January and August

= Advanced technology equipments
B Peruvian Cuisine Program

= Demonstrative cooking classrooms with term: 4 months | start: March and August

CCTV systems

® Pastry and Bakery Program

= Practical cooking, bakery and pastry term: 9 months | start: January, May and September

classrooms

= Specially desighed classrooms for oenology, ® Culinary Art Program
cocktails and customer service courses term: 9 months | start January, May and September







THE PAUL BOCUSE INSTITUTE IS DISCOVER THE BENEFITS
RECOGNIZED AS ONE OF THE BEST OF STUDYING IN THE

CULINARY ARTS AND HOSPITALITY
MANAGEMENT SCHOOLS IN THE PAUL BOCUSE INSTITUTE

WORLD IN LIMA

His founder and president, Paul Bocuse, has obteined

several awards thanks to his contributions to the world CULINARY ARTS AND RESTAURANT
of cuisine. He is considered as the father of nouvelle
CUicine. MANAGEMENT PROGRAM
USIL is the only university that officially represents
the Institut Paul Bocuse in the Americas.
-‘%]'ﬁf-‘- = Fully education in English and French.
[P.:IRL_TLJTL'T
BoGRaE " Personalized counseling for international
; & internships.
i Responsable en Cuisine et Restauration Gastronomique
headquarter located in Lyon, France.
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nmanpﬂ-wmnmmﬂummhﬂnﬁmu
Aeieind b Mnsr dele

— French Bachelor's Degree in Culinary Arts and
drgdems ramdod dend © {onde NRT IR regierd b S afeeal Ll of Ponir

e “‘"‘"’”“”"“”“”:“"‘;:ﬂ:*“‘*‘”“""':‘””" Restaurant Management issued by the Institut Paul

Nithalic, Toharna Conburas, Pellicds o

Term: 34 months

evany 0 27 peliolrie Jads” # Admissions: March and August
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. . Find out more about our
Bachelor’s Degree certificate from Institut Paul Bocuse E L professional programs.

www.usil.edu.pe = international@usil.edu.pe






STUDY INCUSCO
Imperial city of the Incas

Cusco, the capital of the Inca Empire. Proudly holds the title of
Archaeological Capital of America. Cusco, in the Quechua language
literally means "navel”, and certainly this description even today fits
perfectly to reality, since Cusco is at the center of the Andean culture. It is
a city that could be compared to a gateway to the Andes, since from there
you can start the journey of a number of archaeological sites such as the
famous Machu Picchu, one of the most fascinating cities in the lost world.



US)- cusco

STUDY IN
CUSCO - PERU

ot

® Academic programs in English

= 14 courses available in English and :
Spanish '

= More than 5 personalized programs
= Field research opportunities B —

= / areas of volunteering and social
service

i,




ACADEMIC
PROGRAMS
IN CUSCO



COMMUNICATION

» Communication Psychology

Art and Design in Cusco
Inca Architecture
Photography in Cusco

LANGUAGES

» Advanced Spanish

» Intermediate Spanish

» Pre-Intermediate Spanish
» Beginning Spanish

BUSINESS

» Business in Peru and Latin America

ENVIRONMENTAL STUDIES

» Peru's Biodiversity

Contemporary Society and Culture of Peru
History and Culture of the Incas

Introduction to Volunteering, Service Learning
and Social Responsibility in Cusco

Latin American Literature

ACADEMIC CALENDAR

PROGRAM START ENDS INVESTMENT*
Semester 1 January May USD$5300
Semester 2 August November USD$5300
Summer Term 1 May June USD$2300

Summer Term 2 July August USD$2300

*Prices are subject to change without notice.

Accomodation (Casa Don Ignacio) USD$550/month
Accomodation (homestay) USD$21/day

Spanish book USD$65
Meals USD$100/month
Total Estimated USD$600 - USD$1000/month

ALL OF OUR PROGRAMS INCLUDE:

= Academic plan

= | odging (Casa Don Ignacio or residence with
local families)*

" Transportation*

" Field trips: Our students participate in different
experiences that enrich their education,
combining theory with activities that seek to
meaningfully reinforce learning

*Only if elected by the participant and implies an additional cost

oErn) SCAN HERE

Find out more about
our courses.

® internacional.usil.edu.pe Xinternational@usil.edu.pe




ASUNCION - PARAGUAY

EXPERIENCE IN PARAGUAY



STUDY IN
PARAGUAY

The Republic of Paraguay is a landlocked country in central South
America, bordered by Argentina to the south and southwest, Brazil to
the east and northeast, and Bolivia to the northwest. Paraguay lies on
both banks of the Paraguay River, which runs through the center of the
country from north to south.




Universidad San Ignacio de Loyola

PARAGUAY

STUDY IN
PARAGUAY

Dual degree with San Ignacio University
N Miami.

Major oriented to form entrepreneurs.
Bilingual curricular subjects.
Prestigious teaching staff.

Personalized teaching.




ACADEMIC
PROGRAMS
IN PARAGUAY

BACHELOR'S DEGREES

» Business Administration
» Marketing
» International Business
» Law
»I|T
Admissions: March and August

Business Administration
Marketing
International Business

BACHELOR'S DEGREES FOR
EMPLOYED PEOPLE (CPEL)

» Business Administration
» Marketing
» International Business
Admissions: February, May and September

EliaE SCAN HERE

Find out more about our
E " professional careers.

® www.usil.edu.py info@usil.edu.py
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OVER 260 ACADEMIC ALLIANCES
IN 45 COUNTRIES
IN' 5 CONTINENTS

EUROPE

ASIA



OUR CULTURAL AND
DEVELOPMENT BRIDGE
BETWEEN PERU,
CHINA AND EUROPE
TO THE WORLD




USA - MIAMI

NEW EMOTIONS IN USA




S UDY IN MIAMI

It's already the 2nd most popular financial hub in the country after NYC.
The Miami Downtown Development Authority is doing everything it can to
make itself attractive to investors through an initiative called the DWNTWN

campaign.




SAN IGNACIO

UNIVERSITY
MIAMI, USA

LIVE THE EXPERIENCE
STUDY IN SAN IGNACIO
UNIVERSITY - MIAMI

® Programs designed to be
completed in 32 months

® |ntensive education
(up to 3 terms per year)

® Highly convenient location
m Personalized service

® | eading teaching staff




ACADEMIC
PROGRAMS
IN MIAMI

BACHELOR’S OR ASSOCIATE’S DEGREES
» Business Administration

» International Business

REVETClilgle]

» Hospitality Management

MASTER’S DEGREES

MBA - MASTER IN BUSINESS ADMINISTRATION
» Specialization in International Business
» Specialization in Human Resources Management
» Specialization in Marketing Management

MASTER OF ARTS IN HOSPITALITY MANAGEMENT
» Specialization in Gastronomy and Restaurant Management

MASTER IN EDUCATION
» Specialization in Educational Leadership

ACADEMIC CALENDAR

PROGRAM START END
Term 1 NEIRVEIY April
Term 2 May August

Term 3 September December
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SAN IGNACIO UNIVERSITY

TUITION FEES

Unit Credit Cost USD$340
Application Fee UsSD$80
Graduation Fee USD$120
Total Cost Including Tuition (120 credits) and Fees USD$41,000

Unit Credit Cost USD$340
Application Fee UsSD$80
Graduation Fee USD$120
Total Cost Including Tuition (60 credits) and Fees USD$20,600

TUITION AND FEES

COST (USD$)*

Unit Credit Cost USD$510
Application Fee UsSD$80
Graduation Fee USD$120
Total Cost Including Tuition (36 credits) and Fees USD$18,560

Unit Credit Cost USD$510
Application Fee USD$80
Graduation Fee USD$120
Total Cost Including Tuition (42 credits) and Fees USD$21,620

*Prices are subject to change without notice.

STUDY ABROAD PROGRAM

USD$4,500* per term

uUsD$80

Room and Board
Books
Oth iving Expenses

Transportation

*Prices are subject to change without notice.

Find out more about our
professional careers.

® www.sanignaciouniversity.edu = international@usil.edu.pe
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WE ARE LOCATED IN THE
FINANCIAL CENTER OF MIAMI;
ONLY 15 MINUTES AWAY FROM
MIAMI INTERNATIONAL AIRPORT
AND 25 MINUTES AWAY FROM
DOWNTOWN MIAMI.
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UNIVERSIDAD
L@ SAN IGNACIO
DE LOYOLA

Vice Presidency of International Relations

O /usilinternational
X international@usil.edu.pe
@ www.usil.edu.pe

9 Av. La Fontana 750. La Molina.
Lima - Peru




